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Giving Consumers All the Fuel They Need 
Fuels Leader of the Year Rick Altizer oversees exciting growth 
at BP North America By Don Longo & Chelsea Regan 

The development and growth of BP’s ampm franchise 
model is one of the company’s proudest accomplishments, 
according to Altizer, who added that BP for the first time in 
more than a decade is developing brand-new stores on the 
West Coast and expects to have eight new sites open by 
the end of this year.

BP also has 37 sites open under the relaunched Amoco 
brand, which disappeared more than 10 years ago. The first 
new Amoco stations opened in the New York metro area 
earlier this year.

In an industry-first move, BP launched a loyalty program 
partnership with United Airlines, and expanded its existing 
loyalty program with supermarket giant Kroger to now 
include Kroger banners Mariano’s in Chicago and Harris 
Teeter on the East Coast. 

The company’s digital focus is on providing frictionless 
payments to its customers. 

“The payment platform in the U.S., broadly speaking, hasn’t 
really evolved since credit card acceptance at the pump. 

As we roll out BPme over the next year, we’ll provide 
our customers with much less friction in how they pay 
for their gas through the BP mobile app,” said Altizer. 

The BPme mobile app simplifies the purchasing expe-
rience and enriches the value that customers get from 
choosing BP and Amoco, he explained. 

BP is looking at other ways, too, to use advanced technolo-
gies to reduce friction in the digital and store experience. 

“The goal is to provide a high-quality c-store experience, so 
customers get all the fuel they need — from gas to Red Bulls, 
cigarettes or lotto tickets. Whatever fuel is for them, we want 
to make sure they can get it, and get in and out quickly and 
on their way,” said Altizer. “The frictionless experience applies 

RICK ALTIZER JOINED BP in January 
2017. As senior vice president of 
fuels for BP North America, he has 
presided over an exciting time in 
the convenience store industry, 
and an exciting period of growth 
and change for BP.

In the past 20 months, BP 
expanded its network of stores on 
the West Coast, further developed 
its loyalty program with new 
partners and expanded agree-

ments with existing partners, and launched a 
new digital initiative to reduce the friction of 
consumer payments. BP also reintroduced the 
Amoco brand late last year.

“We created a new channel of trade on the 
West Coast with the opening of 55 sites of our 
MSO [multi-site operator] model,” said Altizer, 
who was selected as this year’s Convenience 
Store News Fuels Leader of the Year. The 
award is given annually to a company or 
individual that shows excep-
tional leadership in the 
development and mar-
keting of both petroleum 
and alternative fuels 
to consumers.

For the first time 
in more than a 
decade, BP is  
developing brand-
new stores on the 
West Coast.
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BP purchased the largest public charging network in the 
United Kingdom, ChargeMaster, providing it with about 
6,500 advanced rapid charging systems. 

“As the market evolves and the infrastructure improves, 
we’ll certainly look at how that technology comes to the 
retail footprint of BP in the U.S.,” he said.

Going forward, BP’s focus will be on continuing to grow 
its BP and Amoco networks; growing West Coast retail 
with ampm; expanding its footprint in the New York/New 
Jersey market, where it has added 100 sites to the BP 
brand in addition to the Amoco openings; and expanding 
its digital footprint through the BPme mobile fuel payment 
and driver rewards app. CSN

not just to the forecourt, but to the store as well.”

Energy for Today & Tomorrow 
BP also has been busy in the area of alternative fuels. 
Through a partnership with Clean Energy, it supplies  
renewable natural gas (RNG) to truck fleets. 

“We’ve taken a big position with RNG and we’re working 
hard to develop more biofuels across the integrated value 
chain,” Altizer said.

“We see electric vehicle charging as another important part 
of the energy transition,” he added. “We are meeting the dual 
challenge of providing energy for today and also providing 
energy for the future, while reducing our carbon footprint.”

In the U.S., BP’s retail  
presence consists of BP, 

Arco and Amoco  
branded stations, as  

well as ampm  
convenience  

stores. 


